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 Criteria when buying and eating bread in general

« Shopping places when buying bread - S
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Statements about the development in eating and purchasing habits
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ABOUT THE SURVEY

« Countries: Denmark, Sweden, United Kingdom
and Belgium

« Target group: Persons aged 18 years or older

« Method: CAWI (Computer Assisted Web Interview)
- Data supplier: M3 Research

 Field work period: January 2011

« Number of interviews: 2.002 interview
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~ PROFILE OF THE PARTICIPANTS
IN THE "EUROPEAN”’ SURVEY
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PROFILE - GENDER

Denmark

Sweden

51%

B Woman
H Man

49%

United Kingdom

Belgium
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PROFILE - AGE

100% -
80% -
60% -
B 55+ Years
M 35- 54 Years
40% - M 18- 34 Years
20% -
0% ]
Total Denmark Sweden United Kingdom Belgium
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PROFILE — SHOPPING RESPONSIBLE
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'CRITERIA WHEN BUYING AND EATING
BREAD IN GENERAL




IMPORTANCE WHEN YOU
BUY AND EAT BREAD

FreSth baked 333 3,61
3,82
2,82
3,38
Healthy
Tastes good e 4
B Denmark
Low-fat M Sweden
M United Kingdom
Whole grain H Belgium
Low price
Produced locally
Climate-friendly
1 T T
1 2 3 4 5
Fifth most important Third most important Most important
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IMPORTANCE WHEN YOU
«>  BUY AND EAT BREAD

80%
i Don't know

i None of these

M Climate-friendly

60%
M Produced locally
i Low price
M Whole grain
40% M Low-fat

M Tastes good

H Healthy

20% M Organic

M Freshly baked

0%
Total Denmark Sweden United Belgium
Kingdom
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. IMPORTANCE WHEN YOU
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& BUY AND EAT BREAD
s
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M None of these
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80%
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& BUY AND EAT BREAD
9\:\ 100%
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80%
M Don't know
i None of these
60% 4 Climate-friendly
i Produced locally
M Low price
E Whole grain
40% M Low-fat
M Tastes good
M Healthy
20% M Organic
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‘SHOPPING PLACES WHEN
BUYING BREAD IN GENERAL




SHOPPING PLACES

180%
160%
6%
8%
140% ~0
HE Other places
120%
H In a convenience store
100%
H At the service station
80% 36%
B At my local bakery
60%
M From the in-store bakery in the
40% super market
0
64% M From the shelves in the
20% supermarket
0%
Total Denmark Sweden United Belgium
Kingdom
') gersdorff research
Lantmédnnen

Unibake



HOW OFTEN YOU EAT BREAD/PASTRY IN
DIFFERENT SITUATIONS?




...IN ' YOUR CAR

100%
80%

60%
E Don’t know
EH Minimum weekly
40% H Minimum monthly
M Less than monthly/never

20%

0%
Total Denmark Sweden United Belgium
Kingdom
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E Don’t know
EH Minimum weekly
40% H Minimum monthly
M Less than monthly/never

20%

0%
Total Denmark Sweden United Belgium
Kingdom

') gersdorff research

Lantmannen
Unibake



...WHILE WALKING
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60%
E Don’t know
EH Minimum weekly
40% H Minimum monthly
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...AT THE STATION
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...IN A CAFE
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100%

80%

60%

40%

20%

0%

AN EVENT (SPORTS, CONCERTS,

Total

FESTIVALS ETC.)

Denmark

Sweden

United
Kingdom

Belgium

H Don’t know
EH Minimum weekly
B Minimum monthly

M Less than monthly/never
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...OTHER PLACES
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HOW OFTEN YOU EAT BREAKFAST “ON
THE GO?




EATING BREAKFAST "ON THE GO”

100%

80%
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B Don’t know
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40% H Minimum monthly
M Less than monthly/never

20%
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CRITERIA WHEN EATING
BREAKFAST “ON THE GO?




IMPORTANCE WHEN EATING
BREAKFAST "ON THE GO’

United
Kingdom

100% . Jotal Denmark Sweden Belgium

80%

60%
M Don't know
40% M It is whole grain
M It is healthy
M Itis cheap
20% H Itis quick

M It is easy to handle and eat

0%
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STATEMENTS ABOUT BREAD AND
THE PURCHASE OF BREAD




STATEMENTS ABOUT BREAD AND
THE PURCHASE OF BREAD

When | smell freshly baked bread | feel T, 410,
tempted to buy bread e )

Dark bread is healthier than white bread 9
——————a] 1,56

The taste of the bread is more important
than health

Itis important to me that the bread is
freshly baked

H Belgium
Health has top priority when | choose my 8
bread i United Kingdom
I stress quality in bread more than price M Sweden
and good offers H Denmark
| prefer wholegrain to white bread
Bread from local bakery has same quality
as from the bakery in the supermarket
| prefer organic bread/pastry
I T T
1 2 3 4 5
Strongly disagree Strongly agree
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”| PREFER ORGANIC BREAD/PASTRY”

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
0% -
Total Denmark Sweden United Belgium
Kingdom
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"THE BREAD IN MY LOCAL BAKERY HAS THE SAME QUALITY AS
THE BREAD FROM THE BAKERY IN THE SUPERMARKET”
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Denmark

Sweden

United
Kingdom

Belgium

M Don't know

M Strongly agree

H Agree

14 Neither/or

M Disagree

M Strongly disagree
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"| PREFER WHOLEGRAIN TO WHITE BREAD”

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
8%
0% - — .
Total Denmark Sweden United Belgium
Kingdom
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'Y IN BREAD MORE

"| STRESS QUALI

THAN PRICE AND GOOD OFFERS”

100% 7 [% % — A %

80% -

60% - M Don't know
M Strongly agree
M Agree

20% - 14 Neither/or
M Disagree
M Strongly disagree

20% -

10% =
0% I T = 220 T

Total Denmark Sweden
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"HEALTH HAS TOP PRIORITY WHEN |
CHOOSE MY BREAD”

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
0% I T
Total Denmark Sweden United Belgium
Kingdom
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"IT IS IMPORTANT TO ME THAT THE
BREAD IS FRESHLY BAKED”

80%
60% M Don't know
M Strongly agree
M Agree
40% 14 Neither/or
M Disagree
M Strongly disagree
20%
5% ) =%
0% B B =
Denmark Sweden United Belgium
Kingdom
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"THE TASTE OF THE BREAD IS MORE
IMPORTANT THAN HEALTH"

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
12%
0% - - .
Total Denmark Sweden United Belgium
Kingdom
') gersdorff research

Lantmannen
Unibake



"DARK BREAD IS HEALTHIER THAN
WHITE BREAD”

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
4% 7%
0% - f | 2
Total Denmark Sweden United Belgium
Kingdom
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"WHEN | SMELL FRESHLY BAKED BREAD |

~EEL TEMPTED TO BUY BREAD”

100%

80%

60% H Don't know
M Strongly agree
M Agree

40% 14 Neither/or
M Disagree
M Strongly disagree

20%

7%
0% | 2
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STATEMENTS ABOUT THE DEVELOPMENT
IN EATING AND PURCHASING HABITS




STATEMENTS ABOUT THE DEVELOPMENT
IN EATING AND PURCHASING HABITS

I eat more meals and snacks on the go than [t 214

| did 2-3 S 58
| eat more wholegrain bread than | did 2-3 — AT
years ago e el 3,53
| eat more white bread and pastry than | S, 25,
did 2-3 years ago 1,87 23
I bake my own bread less now than | did 2- s b1
3 years ago — 25335
I buy more bread at the local bakery today = 2,98 .
' than I did 2-3 years ago ' ' —_— %1,83 H Belgium
I'buy more bread in the super market than | S 265 | M United Kingdom
did 2-3 years ago 22?37' M Sweden
I buy more bread at the service station FSss177 E Denmark
than I did 2-3 years ago e Gf,és

| emphasize quality more than | did 2-3 [ 3.3

years ago — %
I'buy and eat more organic products today [ 251

than 2-3 years ago - ’3,08

My diet is more varied than it was 2-3 years [ 2,94 34

ago e,

I T T

2 3 4

1 5
Strongly disagree Strongly agree
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"MY DIET IS MORE VARIED THAN |
WAS 2-3 YEARS AGO”

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
0% -
Total Denmark Sweden United Belgium
Kingdom
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"| BUY AND EAT MORE ORGANIC
PRODUCTS TODAY THAN 2-3 YEARS AGO”

100% -
80% -
60% - H Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
0% -
Total Denmark Sweden United Belgium
Kingdom
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”| EMPHASIZE QUALITY MORE THAN |
DID 2-3 YEARS AGO”

100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
11%
11%
6% 0
0% I T T
Total Denmark Sweden United Belgium
Kingdom
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| BUY MORE BREAD AT THE SERVICE
STATION THAN | DID 2-3 YEARS AGO”

100%
80%
60% H Don't know
M Strongly agree
M Agree
40% 14 Neither/or
M Disagree
M Strongly disagree
20%
0%
Total Denmark Sweden United Belgium
Kingdom
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| BUY MORE BREAD IN THE SUPER
HAN | DID 2-3 YEARS AGO”

MARKE

-
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100%

80%

60%

40%

20%

0%

2%

Total

[ —2% |
6%

18%

Denmark

Sweden

United
Kingdom

Belgium

M Don't know

M Strongly agree

M Agree

14 Neither/or

M Disagree

M Strongly disagree
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| BUY MORE BREAD A
BAKERY

-
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100%

80%

60%

40%

20%

0%

Total

HE LOCAL

HAN | DID 2-3 YEARS AGO”

[—2% |
5%

16%

Denmark

Sweden

United
Kingdom

Belgium

M Don't know

M Strongly agree

M Agree

14 Neither/or

M Disagree

M Strongly disagree
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"| BAKE MY OWN BREAD LESS NOW
THAN | DID 2-3 YEARS AGO”

100% -
80% -
60% - H Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
0% -
Total Denmark Sweden United Belgium
Kingdom
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| EAT MORE WHITE BREAD AND

b
PASTRY THAN | DID 2-3 YEARS AGO
100% -
80% -
60% - M Don't know
M Strongly agree
M Agree
40% - 14 Neither/or
M Disagree
M Strongly disagree
20% -
0% -
Total Denmark Sweden United Belgium
Kingdom
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| EAT MORE WHOLEGRAIN BRAID
2-3 YEARS

-
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100%

80%

60%

40%

20%

0%

THAN | DID

Total

Denmark

Sweden

United
Kingdom

Belgium

AGO”

M Don't know

M Strongly agree

M Agree

14 Neither/or

M Disagree

M Strongly disagree
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| EAT MORE MEALS AND SNACKS "ON

-

HE GO” THAN | DID 2-3 YEARS AGO”

100% -~

80%

60%

40%

20%

0%
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[—2% |
7%

Total Denmark Sweden United Belgium
Kingdom

M Don't know

M Strongly agree
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14 Neither/or
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